
In the south of Ethiopia, about 400km south of Addis Ababa, lies the home of Yirgacheffe coffe-
es. The astonishing biodiversity in the local coffee plants has been preserved, resulting in 
unique, complex and sophisticated coffees which never cease to surprise. 

More than 90% of the people in the region are involved in coffee business. Coffee is the domi-
nant source of income for the majority of smallholder farmers, for whom coffee is everything: 
it sends their children to school, buys medication, and provides the livelihoods for families.

YIRGACHEFFE GR2

Descriptors Value

FRAGRANCE/AROMA

FLAVOR

ACIDITY

BODY

AFTERTASTE

BALANCE

CLEAN CUP

UNIFORMITY

SWEETNESS

OVERALL

Total Score

7,50

8

8

7,75

7,75

7,75

10

10

10

7,75

84,50

WWW.SPIGATRADING.COM/ALTURA

SPECIALTY / ORGANIC GREEN COFFEE

VOLCAFE LTD.  |  www.volcafeselect.com  |  select@volcafe.ch  |  T: +41 52 264 94 94  

E M P OWE R I N G CO F F E E FA R M E R S

RWENZORI

U G A N D A

KISINGA & BUGOYE WASHING STATIONS
Located 25km southwest of Kasese, in the Kisinga Trading Center, 
Kisinga Co�ee Station > was built in 2015 with one purpose: ex-
plore the full potential of Rwenzori’s arabica co�ee, and support 
farmers improving their yields, their pro�ts and subsequently their 
living conditions.

In response to the growing number of farmers delivering their 
cherries to the washing station, Agri Evolve and Kyagalanyi built a 
second washing station in 2019, in Bugoye >, north of the Kasese 
district.

Instead of just focusing on the processing of the cherries, Jonny 
from Agri Evolve and his team mobilised the whole community 
to take a vested interest in co�ee production: from empowering 
farmers in the care of the co�ee trees — with the implementation 
of the Volcafe Way program  —  to the importance of picking only 
red cherries, or implementing basics social bene�ts helping the 
workers in the long-run. Employees of Agri Evolve bene�t from 
an health insurance, a pension plan and receive their wages on a 
bank account (this practice - which helps building up savings - is 
not common in Uganda)

�e success of the project relies on the deep-rooted commitment 
to economic sustainability with a clear commercial view, not just a 
charitable one. As Jonny says: “�e best way to help the communi-
ty is to buy their co�ee!"

Entrance to Kisinga Washing Station

Drying beds in Bugoye Washing Station

YIRGACHEFFE, ETIOPIA,
+1800M

Black currant, chocolate, floral / jasmine like
Aromatic profile 
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